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Logical Results
by Vivianne Lapointe, Sunday, June 1, 2008, 12:00 AM
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This ain't no sci-fi. It's your
personal phone number, right
there on the Hi5 profile page you
signed up for three years ago and
never used, available for the
whole world to see. Search for
yourself on spock.com and that's PRINT
just what you might find.
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About 25 percent of queries on
major search engines are names - either those of celebrities or
random people, says Jay Bhatti, one of the site's founders.
Officially launched in the fall of 2007 by Bhatti, a former Microsoft
employee, and venture
capitalist Jaideep Singh, "Spock™ stands for Single Point Of Contact
by Keyword. Spock.com gathers information from biography pages, 3. Targeting Working Moms? Catch
social networks, news sites, blogs, directories and so on, then Em On The Run
aggregates the data in an efficient, user-friendly way. "It requires
a whole different set of technologies (than) a search engine to
come up with the most relevant people-specific pages,” Bhatti
says. TAGS: Web Sites, Search
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Community contributors improve quality by rating and judging
content, like celebrity pictures. "It's a one-stop shop for people
information, and the first result should always feel like the right
result,” Bhatti says. Spock.com reports more than 2.5 million
visitors a month and a monthly growth rate of 25 percent, more
than 5 million votes and contributions so far, and 20,000 new
votes every day.

This commentary is insightful. | recommend it to others.
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Do you have strong opinions and inside knowledge about the topic of this Consumers Into Marketers

article -- and do you want to share your insights, observations and points of
view regularly with the readers of MediaPost? To be considered as a
MediaPost contributing writer, please send pertinent info about your
credentials, plus several column ideas and one example of your writing on
the topic, to pfine@mediapost.com. Please see our editorial guidelines here
first.
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Need To Know: How Fewer Links Generate More Revenue
As Kontera, a PPC in-text ad delivery leader, refines its semantic delivery engine, publishers get paid...

Inside Job
Working with the in-house team: Does this dialogue sound familiar to you? Client: Meet [IT guy...

Content Wants to Be Pirated
Television executives, welcome to the rathole otherwise known as the fight against piracy. Now it's your...



MediaCom - ConAgra, Healthy Choice Fresh Mixers "Working Lunch"

Australian Lewds
Australian beer brand Skinny Blonde isn't exactly known for its subtlety. When it first hit shelves...

Pizza Hut-Pizza Hut, iPhone App
Condé Nast Digital - Mercedes-Benz, "Live-Well Dashboard"

As Online Spending Fell Off a Cliff, Forecasters Spent an Alarmingly Long Time Suspended in Midair
Trying to predict the future is a thankless job, especially when money's involved: Equal parts art...

Industry Watch: Calling the Shots
Alcohol marketers try to get consumers liquored up but not out of control: Courtney and Carter...

Do Not Bounce With Me
Recently | attended a conference on Google Analytics where industry guru Justin Cutroni suggested that we...
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