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People Search Engines Take On LinkedIn
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MySpace, Facebook and LinkedIn. 1. How-To Video Provider 5min » Mav 2009
Partners With Scripps » All Archives
The public records search tool is one in a series of paid services that | 2. Revenue-Share Model Turns
the Redwood City, Calif.-based company plans to launch in the Consumers Into Marketers
coming year. Earlier this month, it rolled out a service that scans 3. Subaru, MTVN Effort Aligns Legacy
Gmail accounts to locate friends across the Web. With Legacy
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Similar to the way Google Alerts track posts to the Web about ‘One Drop’ Ads
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email address, aggregates the information, and sends the subscriber ‘Em On The Run
updates on Web locations and social networks used. Future plans will = TAGS: Online, Social Networks,

offer more premium services such as the ability to contact users Search
through mutual friends, according to Jay Bhatti, Spock cofounder.
"Sort of like LinkedIn," He said. "While they do it for professionals, MOST READ
we want to offer that service for anyone in the world.” 1. The Numbers Just Don't Add Up
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It's the promise of what paid search services can deliver that's Broadband Investment
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Williamson, senior analyst at eMarketer. "When you're looking for May Be An App
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social aspects with aspirations of offering premium services similar ;4 Email services

to those see on LinkedIn, but can they deliver? Reunion, too, is
trying to become more like a social network, as we have seen with
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Reunion.com, Santa Monica, Calif.--which announced earlier this
week that it would acquire Wink, a Mountain View, Calif.-based
people search site--has plans to offer a host of new services when it
emerges rebranded early next year.
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The new company combines Wink's 700 million individual profiles and

Web-crawling capabilities, and Reunion’s 50 million members.

Scheduled to unveil in February, the services will pull personal and professional information from
sites like LinkedIn, MySpace, Facebook and Twitter, as well as public records. "We have a very
similar LinkedIn-style business model," said Jeff Tinsley, Reunion CEO and founder. "New features
being planned for the re-launch center on finding all the people you have known throughout your
entire life across every single site.”

Most services will remain free, but a handful of paid features will give consumers a little extra.



Building the system means that engineers will rip out Reunion’s core infrastructure and replace it
with Wink's. Tinsley said Reunion did not have the Web-crawling technology that extracts people-
specific information. "Wink's technology is sophisticated--something we would have never been able
to build ourselves,” he said, describing the engineers who built the system as "Google/Yahoo-like,"
some with Ph.D.s, "and we just couldn't have done it ourselves in-house. It would have taken years."

@ This news story is important. | recommend that everyone read it.
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IBM Takes On Google, Microsoft Cloud Email Services
IBM plans to officially launch an email service Monday that aims directly at Google and Microsoft....

Revenue-Share Model Turns Consumers Into Marketers
Peer2 has introduced a platform that pays members for spreading the word. The platform operates on...

Bid To Unmask Anonymous Commenters Withdrawn
A Chicago real-estate developer has backed off a request to unmask Web commenters who criticized the...

How-To Video Provider 5min Partners With Scripps
How-to video Web site 5min has struck a deal with Scripps Networks, which operates lifestyle cable...

Screen Actors Guild Strikes Agreement With Gaming Companies
The Screen Actors Guild and the American Federation of Television and Radio Artists have reached tentative...

GOP: Neutrality Rules Will Thwart Broadband Investment
Two Republican lawmakers say the FCC should put the brakes on a plan to craft new...

Banner Ad Widget Gets CCP Games Into Play
CCP Games launched an interactive online campaign Thursday, supported by Interpolls’ rich media widget in banner...

GetJar Offers New App Download Service
Mobile application store GetJar has launched a service that helps people to find the right version...

Cox Increases Bandwidth Caps
Cox Communications has increased the maximum bandwidth that Internet subscribers can use in any given month....

Judge Rejects Autodesk Claim To Stop eBay Software Sales
A federal judge has rejected a claim by Autodesk that it can restrict sales of its...
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